[bookmark: _GoBack]This discussion is about rhetorical criticism!
You are going to test your ability to critically analyze a rhetorical text. To have a level field for all, every individual in our class with pick a Super Bowl commercial from 2010 through 2018. Just one commercial, please. 
Why a Super Bowl commercial? Because they are considered "the best" of advertising agencies and "the pride" of big companies and organizations in the United States and around the world. As rhetorical texts, they are considered "meticulously" produced and they all have meaning whether very obvious and on the surface or nuanced.
Follow this process:
1- Select a Super Bowl commercial that aired in 2010 -2018. You can search for them using YouTube
2- Analyze the commercial using "rhetorical situation"
3- How might the message change across culture?
4- Does the ad uphold the status quo or change it? Or both?
5- Where do you see the artistic proofs?
6- How might the message change with a different audience?
7- How can rhetorical critics use their analysis to prompt social change?
NOTE: If there are terms that you cannot comprehend in these 7 questions, you can find the meaning of those terms in Powerpoint presentation and/or audio clip lectures of chapter 12 (can be found in the files section of our Canvas).
Your analysis should be 2-3 pages. All of the above questions should be answered
Include the YouTube link to the commercial you are analyzing at the end of your paper. Failure to do this will hinder your grade.
As always, follow my writing guidelines.
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